















































GiveTip #2 & 3: Example

Sdjai® (pronounced "saw-jay") Foundation partners with youth-serving agencies to
create and deliver programs for children, ages 6 to 11, which prevent childhood

obesity by engaging children with the outdoors and helping them make healthy
nutritional choices.

The need

One in 5 children in the U.S. is obese.

Children must have physical activity, time outdoors and a balanced diet to grow
into successful, healthy adults. At the Sdjai® Foundation, we are addressing our
nation’s youth obesity epidemic through our Wise Kids® programs. Using a Learn-
Do-Play approach, these wellness programs have proven results including positive

changes in participants “healthy living” attitudes and behaviors and lower body

mass indexes.
Impact
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GiveTip #2 & 3: Example

Unfortunately, we turn away more than 700 communities each year who have a need and desire to

use our Wise Kids® programs. Just $750 provides the Wise Kids® program to 30 children. That’s an

investment of just $25 per child for a nine-week program whose benefits last a lifetime! i et

This story from St. John'’s, Florida illustrates how Wise Kids® programs can lead to a lifetime of

benefits. Ten-year-old Gino had recently completed the Wise Kids Outdoor program where he

explored the world of nature in guided outdoor adventure missions. These missions weave life science

topics into lesson that also teach the importance of physical activity and a healthy diet. Inspired by the

Recycling mission and heeding the healthy living message, Gino, with the help of ten of his buddies,

devised a mission that combined the two. Paint picture.
Real life example.

On some recent clean-up hikes, groups had collected bags of litter from the surrounding area. Gino

felt that it would be environmentally responsible to sort the recyclables from these bags. After sorting

out all the recyclables, the boys came up with the concept of a “recycling race.” They went to a

football field at a nearby park and spread the recyclables across the field. They then formed two

teams. Each team would race against the clock to collect all the recyclables in the field and return

them to the starting point. They ended up playing this game many times over the summer.

Tony, their Park & Recreation camp leader said, “They got it! The Wise Kids program helped to create
a group of healthy and environmentally conscious kids this summer.”
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GiveTip #4: Be concise.

That means short! You have limited space to tell
your story so use it well.

— Keep it simple.

— Include a picture or video
— Paint a picture with your words

Patience is NOT an online virtue! Most will not take the time to read through dense
text online.
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GiveTip #4: Example

WHY WATER.

Right now, 1.1 billion people on the planet don't
have access to safe, clean drinking water. That's
onein six of us.

WHO WE ARE.

charity: water is anon profit organization bringing
clean, safe drinking water to people in developing
nations. We give 100% of the money raised to
direct project costs, funding sustainable clean
water solutions in areas of greatest need. Just $20
can give one person in a developing nation clean

water for 20 years.

GET INVOLVED.
Learn how you can help here =

Concise message and
reinforced with simple

but powerful photos &

ONE IN SIX PEOPLE ON THE PLANET DON'T HAVE gra p h iC
ACCESS TO SAFE, CLEAN DRINKING WATER.

- Yy Py
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GiveTip #5: Review for Keywords

Though not really a storytelling tip, it may help
others find you

— Visitors will often search by keyword - what words
might they use?

— Consider geographic keywords.

— Don’t force keywords — but if you can add or

replace a word or two without disrupting the flow,
do it.
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Additional Examples

Examples of great multimedia storytelling from nonprofits

H20 for Life Small, young, local nonprofit that does a lot with a little.
(http://www.h2oforlifeschools.org/abou

tus.html)

charity: water (www.charitywater.org) Similar mission to H20 for Life. Rapidly growing (<$2 M

revenue in 2007, > S6M in 20008). A multimedia potpourri.

World Food Program Video Blog Would you rather read or see these blog stories?
(http://www.wfp.org/on-the-road/)

59 smartest orgs online Charities chosen by GetActive, NetSquared and Squidoo for
(http://www.squidoo.com/org20) their excellence in online storytelling and collaboration with
their donors.

Save the Children See the rotating stories on the Save the Children home page.
(www.savethechildren.org

Destination GiveMN.org glve No rg Section 3: Using GiveMN.org

Click. Contribute. Change Your World.


http://www.h2oforlifeschools.org/aboutus.html
http://www.h2oforlifeschools.org/aboutus.html
http://www.charitywater.org/
http://www.charitywater.org/
http://www.wfp.org/on-the-road/
http://www.wfp.org/on-the-road/
http://www.wfp.org/on-the-road/
http://www.wfp.org/on-the-road/
http://www.wfp.org/on-the-road/
http://www.wfp.org/on-the-road/
http://www.squidoo.com/org20
http://www.squidoo.com/org20
http://www.squidoo.com/org20
http://www.squidoo.com/org20
http://www.savethechildren.org/
http://www.savethechildren.org/
http://www.savethechildren.org/
http://www.savethechildren.org/

A few additional resources

The Ten Immutable Laws of Storytelling  Master of nonprofit storytelling Andy Goodman bring you
(http://www.agoodmanonline.com/pdf  his ten immutable storytelling laws.
[free range 2007 06.pdf)

Center for Digital Storytelling A nonprofit that “assist(s) youth and adults around the
(http://www.storycenter.org/indexl.ht  world in using media tools to share, record, and value
ml) stories from their lives. Download center’s “Digital

Storytelling Cookbook.”

Puget Sound Off “How To” This student-created storytelling blog spot has a “library of

(http://pugetsoundoff.org/how-to) interactive videos to help you master blogging, digital
storytelling, and other multimedia skills.”

Stories for Change Stories for Change is “an online meeting place for

(http://storiesforchange.net/) community digital storytelling facilitators and advocates”

Now its your turn... Attempt to craft a GiveMN.org profile that captures the
essense of what you do — that personalizes, inspires and compels donors to give.
Hopefully you can apply the same lesson to all your online venues.
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Section 3 Review

What other tips do you have for writing compelling stories?
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